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01 / GOALS

To increase the number of followers To increase engagement To reach more people

01 02 03

FUTURE POTENTIALS OBSERVATORY 01/01/2024 - 31/03/2024



02 / LINKEDIN

ENGAGEMENT IMPRESSIONS

FUTURE POTENTIALS OBSERVATORY

FOLLOWERS

471 3.9K 124.8K

01/01/2024 - 31/03/2024



03 / LINKEDIN

FUTURE POTENTIALS OBSERVATORY

FOLLOWERS

471

01/01/2024 - 31/03/2024

Biggest growth after a post
// 31 new followers

GROWTH OF THE NUMBER OF FOLLOWERS ––––––––––



03 / LINKEDIN

FUTURE POTENTIALS OBSERVATORY

ENGAGEMENT

3.9K

01/01/2024 - 31/03/2024

Post with the most reactions
// 62 reactions

ENGAGEMENT –––––––––––––––––––––––––––––––––



03 / LINKEDIN

FUTURE POTENTIALS OBSERVATORY

IMPRESSIONS

124.8K

01/01/2024 - 31/03/2024

IMPRESSIONS ––––––––––––––––––––––––––––––––––

Post with the most
impressions

// 19,883 impressions

Post with the highest
click-through rate

// 5.52%



04 / FACEBOOK

ENGAGEMENT IMPRESSIONSPAGE LIKES

602 5.3K 47.4K

FUTURE POTENTIALS OBSERVATORY 01/01/2024 - 31/03/2024



04 / FACEBOOK

FUTURE POTENTIALS OBSERVATORY

PAGE LIKES

602

01/01/2024 - 31/03/2024

GROWTH OF THE NUMBER OF FOLLOWERS –––––––––––––––––

Biggest growth after a post
// 69 new followers



04 / FACEBOOK

FUTURE POTENTIALS OBSERVATORY

ENGAGEMENT

5.3K

01/01/2024 - 31/03/2024

ENGAGEMENT –––––––––––––––––––––––––––––––––––––––––

Post with the most reactions
// 625 reactions



04 / FACEBOOK

FUTURE POTENTIALS OBSERVATORY

IMPRESSIONS

47.4K

01/01/2024 - 31/03/2024

IMPRESSIONS –––––––––––––––––––––––––––––––––––––––––

Post with the most impressions
// 7.7k impressions


